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Al R PRI AR R BEAT (RO A, A5 B

SR VLN B8R R A, A AR R AR R R LI 2 R,
SITEE R 3,

3 A M RARWT Wl A R A 4 E 1 v B Lk
Z %0 (Cronbach’ s Alpha) {HI KT 0.6, AT LIIA A IX
PR B HE B IS s A A EE (CR)
1 0.8 LA b LIS AS 5 N TR i i R U5 A 4ERE T34
IR 8 (AVE) 2K 0.5, 150 B AR X i ) £ 15
U BT WSO B, W B i
RS A FIASEAY B #3015 R K 5, Hh T —
W Aa & (U)W ARG A& BT LATE S5 e o2 v ik
FHAEHY A AT PTLAE AR A v, —
A A X R Y B AR RO 3 20 AR
THET — B & 22 () A DGk | 455 SR 3 W AH DG P 445
%T0.8 ,f{?% Pavlou Fl SawyL54J P2 B IR iy
F & E bR e, I VIF HEEAS T — i & %
AL R T REME , 45 R oR — B A& 0y VIF (AR
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Table 2 Individual characteristics of interviewed consumers

i ] 2 B HAa(%) ¥E T2
A101 pibE e 1=z 13 %89 1.410 0.242
2=5 318 41.1
1=18 X LI'F 3 0.4
2=18~25 % 272 35.1
A102 BRI 3=26~35 % 356 46.0 2. 860 0. 646
4=36~45 % 114 14.7
5=45 % I 29 3.7
L=HIh &P 7 0.9
2= 29 3.7
A103 BHZHERE  3=h% 9 1.2 4. 030 0.382
4=RKE LAR} 621 80.2
S5=WFRA (EIE L AL ) 108 14.0
=5 A (W A HRITEE) 83 10.7
2= 183 23.6
3=ATE FRL AL B 77 9.9
A104 R R 4= TAEN G 368 47.5 3.270 1. 858
S=AMET R P FAELE 21 2.7
6=HHTLLE 21 2.7
7=HAb 21 2.7
1=/bF 1000 JC 66 8.5
T, 2=1000~20007:5 144 18.6
A105 RO A 2l 3:2000~3000;E 96 12.4 3. 680 1. 967
4=3000~4000 JG 134 17.3
5=4000 JtLA I 334 43.2
g E Ay =P Pt E BTN 489 63.2
A106 AR CF B 2= R WML w4 R D 55 26,8 1.370 0.233
J&T 5% Bl R T A ’
R3I HEEZHBXERERR
Table 3 Reliability and validity test for the second-order construct of satisfaction
NN Cronbach’ s Mode A Mode B
P Alpha CR MWE S TmBRE tz g BERE WEE M
WNFERUH 0.798 0. 869 0. 624 0.503 0. 008 0. 000 0.522 0. 004 0. 000
450 0. 812 0.914 0. 841 0.315 0. 007 0. 000 0. 302 0. 004 0. 000
ZHEH 0.753 0. 890 0. 802 0.297 0. 007 0. 000 0.290 0. 004 0. 000

F10(1.39~2.34) , RSB I FIUESL T A SCRT
M BT R B T TR A A A A R AT SR
{5 H2a . H2b H2c 525,

3.2.2 B FINIREA ISR EAL AT

AT F 32 45 A RA) 8 I 2 00 415 28 A B A T
(EPEATHAE 25 SR L3 4 R,

4 SRR, A N AT KT 0.6,
ARSI KT 0. 2, #4353 5% K1) 8 3 PG
55, AT LATA A LU I 2 11 ) 45 ) 4% 40 A HLA By
MR AR, BSOS R Af .

3.2.3 MEBERAZE BULSH
TR B AR Sk A W — R AT, v] BEAF 7E L[]

IR 2%, A% S0 R ] Harman” s 8 PR 25 40 A7 vk R 4T
BRI, X T AR & I AT 3 4 o A, FEIE
BEPYAS F2 5% 4y, DU AN R A A A Oy 22 R 22
57.9% 55— (e K) B BT 25 41.3%, /N T
50% , 15 BH 3 7] 7 32 Al 22 Xk AR SCHIF 9 S i R K
BEAR AR SC 7] 4630 2o 0 25 4, R AR AN JRg PR A
i DX B BEANEEAA PR, AR5 b A [ AR 25 AN
N, g EAT R SR
AT R IR A S T R R T SRR AT, B
RN S i, S5 BN, IL ORI ECHE 45 A 1
YR EIE B 45 5L /) Cronbach” s Alpha
FICR %4351k F 0.6 #1 0.7, AVE #4178 0.5 LA |,
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Repeated indicator model -mode A

Repeated indicator model -mode B

B2 #EE-MAS'ESETRE AR

TR A PR IR AR REL THRIRAE 0. 01 KT B,

Figure 2 “Repeated indicator method” test for the second-order construct of satisfaction
R4 WETHSMIRTERINE
Table 4 External loads and weights of measurement terms
E4iiy I VAN ) T1H pfa AN A E T1H pfa
B101 0.719 26. 555 0. 000 0.309 17.537 0. 000
B102 0. 698 25.612 0. 000 0. 302 16.597 0. 000
T AT E AT
ETEFH B103 0.760 35.242 0. 000 0.336 20. 283 0. 000
B104 0.775 40. 429 0. 000 0. 402 19. 440 0. 000
B201 0. 875 69. 544 0. 000 0. 302 37.628 0. 000
B202 0.871 66. 436 0. 000 0.285 36. 105 0. 000
HFEBMEE
TR B203 0. 833 57. 060 0. 000 0. 300 36. 022 0. 000
B204 0. 847 62. 447 0. 000 0. 280 31. 826 0. 000
B301 0. 747 36.511 0. 000 0.324 27.941 0. 000
et s B302 0. 826 57.053 0. 000 0. 343 30. 880 0. 000
5 e
T INF AT B303 0.764 37.316 0. 000 0.311 27. 940 0. 000
B304 0.752 31.781 0. 000 0.315 26. 437 0. 000
C101 0. 698 23.364 0. 000 0.267 27. 966 0. 000
A C102 0. 808 50.711 0. 000 0. 321 41.753 0. 000
(E%
WU C103 0. 823 65.750 0. 000 0. 335 36. 336 0. 000
C104 0. 824 58. 638 0. 000 0. 338 37.397 0. 000
Y trs s €201 0. 920 145. 363 0. 000 0. 552 60. 540 0. 000
a3 C202 0.915 121. 657 0. 000 0. 538 68.233 0. 000
ST T €301 0. 893 100. 750 0. 000 0.551 56. 369 0. 000
SR €302 0. 898 111. 995 0. 000 0. 565 54.799 0. 000
D101 0.785 40. 508 0. 000 0.397 30. 520 0. 000
AR D102 0. 832 53.973 0. 000 0. 396 36. 574 0. 000
D103 0. 846 68. 451 0. 000 0. 424 32.279 0. 000
E101( 2 1m]) 0. 830 26. 336 0. 000 0. 504 12. 899 0. 000
AT 0 Bk E102 0.784 24. 355 0. 000 0. 405 10. 312 0. 000
E103 0. 623 11. 490 0. 000 0. 424 7.129 0. 000
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Table 5 Reliability analysis Table 6 Distinct validity analysis
Cronbach’s Alpha  CR AVE () (2 (3) ) (5 (6)
LT AHFIIEIE 0.724 0.828  0.547 é;;t%fﬁ% .
HTE BT 0. 879 0.917  0.734 S
()ETHFEE 0.631 0.857
BT INFRY(FAT 0.775 0.855  0.597 = 4 : :
B H 0. 798 0. 869 0. 624 HTFINE
P ég’);;ﬂ‘m 0.709 0.655 0.773
A V0] 0.812 0.914  0.841 11
SR 0.753 0. 850 0. 802 (4)%5\1‘ 0.657 0.588 0.751 0.761
. (5)ABEELW 0.707 0.587 0.712 0.723 0.821
AR 0.759 0. 861 0675 (6)FTHEIH  0.256 0.254 0.269 0.313 0.339 0.751
178 B 0. 603 0.793 0. 564

e B R R A R BT Y B B A T S
B AR SO R A i R AR R A
JE R AT R AT X 3 RORE A A, B EE R L
6 i, GiRFN G R SRR AT
A AVE (975 AR T 5 HABAE & i AH
KRB, RWIEAYERE Z B X 32808 R AF

| HTHHIIEE ||
| ETEEREE |

E-T‘U\I_JE@FE

= \
WTER %SU&% SZE%U% >~ ?Eﬁvﬁ

I—‘LF&FH >

model 3

3.3 XiESH
3.3.1 PLS-SEM #£& 3¢tk & it 4

SR AT A R AR AT R B ()
M RRAR I B A SO S8 Shiau 2515 14047 UK | # it
IHGA - B T PSR IR0 PLS Tl oy =k
it o WA eSS 75 R 4 40 O - (%) T 25 2, LAY 4 A

BRRR B ILIE 3 Bs

model 4

B3 mEIEE
Figure 3 Comparison chart of the four models

Bt PLS BRI RLZ 47 10 WK, LATHEF00 (1) 1%

Febm . ASSCH S AHT 1747 0 SR A& % 1 00 A
E,%ﬁﬁ%ﬁﬁbTﬁfﬂzﬁﬁﬁWﬁz?ﬁ b B9 T 48 11 45
W R T Wi, SRR, HE, Ira R Q* 1
KT 0, RUABRARIEA — @& iy i ae o, 76
2577 T, BEAL 30 R 5 48 A AR B O R R 2=
(RMSE) SEFj4a xR 22 (MAE) RIS 48 %) H 43 kb

W2 (MAPE) J7 1 (0 U 5 22 504K, bAh, K Z2 4k
WF5E Ml FH PRSI SDLA5 1 R 67 e A TR i R it T 7k
S AT AR A DU AR Sy ) f R T P AT R
I 12.1% 12.1% 12.2% 11. 7% , f 7% 3 1L
ALY (1 i RO A, T — 25 43 T T 26 AL

FIAT 0 S A BU BE 7, 2 SRS RE Y B Q7 L
AR, SR B 3 R BRI HAR 224
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Table 7 Four models PLS prediction evaluation results

E102
E103

.142
. 143

.142
. 144

.142
. 144

.142 0.883 0.883
. 144 0.884 0.884

884 0.884 33.190 33.204 33.194 33.198
884 0.884 33.239 33.247 33.239 33.239

180
177

179 0.180 0. 180
177 0.178 0.178

RMSE MAE MAPE 0’
Model Model Model Model Model Model Model Model Model Model Model Model Model Model Model Model
1 2 3 4 1 2 3 4 1 2 3 4 1 2 3 4

B201 1.026 1.026 1.026 1.026 0.792 0.793 0.793 0.793 27.030 27.067 27.052 27.037 0.313 0.312 0.313 0.313
B202  1.101 1.101 1.101 1.101 0.845 0.845 0.845 0.845 32.984 32.994 32.968 32.978 0.265 0.265 0.265 0.266
B203  1.022 1.022 1.021 1.022 0.790 0.790 0.790 0.790 27.112 27.115 27.114 27.097 0.293 0.293 0.293 0.293
B204  1.040 1.041 1.040 1.040 0.800 0.800 0.800 0.800 28.272 28.310 28.292 28.288 0.286 0.285 0.285 0.286
B301 1.170 1.170 1.170 1.170 0.922 0.922 0.922 0.922 35.443 35.449 35.445 35.437 0.199 0.199 0.199 0.199
B302  0.964 0.964 0.964 0.963 0.743 0.743 0.743 0.743 23.893 23.901 23.887 23.874 0.273 0.273 0.274 0.274
B303  0.964 0.964 0.963 0.964 0.751 0.750 0.750 0.750 23.186 23.175 23.148 23.167 0.248 0.248 0.248 0.248
B304  0.951 0.951 0.951 0.951 0.755 0.755 0.755 0.755 23.125 23.115 23.117 23.118 0.267 0.268 0.268 0.268
C101 1.039 1.039 1.039 1.039 0.806 0.806 0.806 0.806 25.761 25.767 25.748 25.758 0.158 0.158 0.158 0.158
C102  1.045 1.045 1.044 1.045 0.812 0.813 0.812 0.812 25.983 25.990 25.970 25.985 0.149 0.149 0.149 0. 149
C103  1.013 1.012 1.012 1.012 0.780 0.779 0.779 0.779 25.690 25.682 25.676 25.663 0.207 0.207 0.207 0.208
C104 1.019 1.018 1.018 1.018 0.786 0.785 0.785 0.785 25.922 25.912 25.905 25.895 0.198 0.198 0.198 0.198
€201 1.173 1.173 1.173 1.172 0.916 0.915 0.915 0.915 34.691 34.687 34.676 34.662 0.196 0.196 0.197 0.197
202 1.177 1.177 1.177 1.177 0.919 0.919 0.919 0.918 34.849 34.847 34.835 34.821 0.190 0.190 0.191 0.191
C301 1.114 1.114 1.114 1.114 0.857 0.856 0.857 0.857 32.805 32.788 32.786 32.793 0.221 0.221 0.221 0.221
€302 1.117 1.117 1.117 1.117 0.859 0.859 0.859 0.859 32.921 32.906 32.904 32.913 0.217 0.217 0.217 0.217
D101 1.252 1.251 1.251 1.252 0.986 0.986 0.985 0.986 37.196 37.187 37.176 37.183 0.157 0.157 0.157 0.157
D102 1.242 1.242 1.242 1.242 0.976 0.975 0.975 0.975 36.723 36.716 36.702 36.711 0.170 0.170 0.170 0.170
D103 1.240 1.240 1.240 1.240 0.978 0.978 0.978 0.978 36.408 36.401 36.401 36.398 0.139 0.139 0.139 0.139
E101® 1.233 1.233 1.233 1.233 0.971 0.971 0.971 0.971 36.084 36.077 36.077 36.069 0.148 0.148 0.148 0. 149

1 1 1 1 0. 0. 0.

1 1 1 1 0. 0. 0.

%, FTRGACHRERY 3 A B RE S ik, 38 b ARSCE AT B Ik i 52 Wi 5 R 2 i, S5 R AN AT 4 RSk

FIRAEY 3 AT Rk g 8 JII7N

3.3.2 BRARHBIELE RS RSO X 25 A8 AT IR MG B, 45 R R
ARSI 3 BEATASAT W B R VIF (/N T 3, SR A A R M i T Y

ETEFNEE |
0.631(0.000)
A 4

| |
|

| EFEEMEL |

| (R*=0.397)

| |

| |

T
0.655(0.000)
Y

EFARKEE
(R*=0.429)

0.388(0.000)

0.299(0.777)
0.523(0.000)

W
(R*=1.000)

(R*=0.337)

0.292(0.000)

0.743(0.000)  0-3810.000) %6460 000)

0.432(0.000)

BELBW
(R*=0.588)

0.142(0.011)

0.236(0.000)

TE : WAL 5 9 A2 REO0 R p (TR .

EH4

## 3 PLS-SEM 45§
Figure 4 Model 3 PLS-SEM results

TR
(R*=0.122)
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Table 8 Direct impact pathways
o B RE T{H plE
HETFAFHET>ETEENGET 0.631" 27.317 0. 000
%?h@mmﬁag?mﬂmﬁﬁ 0. 655 28.757 0. 000
FEF N E - N ZERH 0.743™" 35. 498 0. 000
HF IR EIE-TE L2500 0.581 " 19. 276 0. 000
HF IR E T3 B 0. 646 25. 488 0. 000
WA S 0.523™ 63.522 0. 000
LR 0.299 ™ 43. 847 0. 000
L H R 0.292* 41.274 0. 000
TN F A5 RS K 0.388" 9.270 0. 000
R A 0.432™ 10. 472 0. 000
B — AT R 0.142™ 2.540 0.011
AR BT BB 0.236™ 4.224 0. 000
VIF 3 1. 065~2. 430
™ FR p<0.05; ™ FER p<0.01,
KRR, K4 KRS BRI, FEZAHEZ TE, A A 3 R % HS dEAT K56 1 B S A
[ RIEmRBH R R TFAFNELEESXNETE JE Bk 2 IE M 2 VR, He 15 2 50 ; % 8 4
BEGEE AR M e JE 5 B EE ST R R B RS X TN *vﬂzfﬁiﬂiﬁ
INFE A A5 AT 7= AR IE M 520, Hla A1 H1b 15 25500 M, H7 K H8 fHE|EE, o LA A g e T
FETF N S AT XS 25 5 e 1) 1 1E W52, He 15 Eﬁﬁ%S%Mﬁﬁﬁf@iﬁHZ%%ﬁﬁiﬁ
FNGAUE ; i TAE(d ] PLS-SEM AR JEAT X [ M e £5 HH G 5*F¢ﬂﬁ TR IR AR R 55
Hj‘ PR 1 JABERY 2 (1) 45 % i 7R B A R (M5 TR 2D AT 3 (] 42 B A 52 e 43 A, 435 2R DL
BEAREE X AT o0 O B R2 T, HS REEMRRIEE R 9 i,

R HEPMBEER
Table 9 Indirect impact pathways

iz AR T{4 p 8

FAFHET-ETEBNET>ETIARNGET (FIE R REE) 0.413™ 15.733 0. 000
1T & ek — 25 0. 160 7.493 0. 000
R AT K Rt — 25 B R — AT M FE IRk 0.038 3.453 0. 001
AT R b~ NIRRT B 0.161™ 12. 196 0. 000
(51T & s —TE S8 — T 2 B 0.072" 11. 190 0. 000
BT R Rt B — R 0.078 11. 459 0. 000
54T 5 JR % — PR 7 55O — T T — 2 B SR 0. 069 “** 7.705 0. 000
{5 R R4 — L LA — il B B — A B SR 0.031™ 7. 025 0. 000
54T B 5 — 38 A — T 28— 75 8 SRR 0. 034" 7.574 0. 000
R AT K R4t — N TR - R AT M B 0.023 ™ 2.452 0.014
G AR R R I LA — il B AT B 0.010™ 2.439 0.015
(51T % Rk — 38 H AT — T B B — AT 0 SR 0.011* 2. 446 0.014
R AT K Rt — N TR — W R A B B — AT oM A 0.016™ 3.568 0. 000
54T & s — T G 85T — T 720 B — 25 B S —A T o0 SR 0. 007 ™ 3.495 0. 000
Fﬁkﬁﬁaxﬁﬂmaﬁﬁﬁ AR BTN B 0. 008 *** 3.592 0. 000

LT FR p<0.05; ™ FoR p<0.01,

£ o GER R ETINFMGEEXMNTE LM B R REEY B N IE, i — B 80E T A SCiR
L H AN EA IE 7 500, H3a  H3b  H3c 15 35 3iE, BB,
SEA INTE B G2 A2 B RGO 2 A8 s T 1R R VR 3.3.3 BMELSAR LA HHF A S REL
AAISE NG AT 28 3 N TE B Fsg B5A0H E T

X R A RS AR IR RN, A3 9 F R (] 4

SR TR T e I W 2 R N 2 2 AT L R T 9%
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(R*=0.399)
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(R*=0.358) (R*=0.385)
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Figure 5 Pathways of group-buying social e-commerce
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Figure 6 pathways of content-based social e-commerce
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Table 10 Direct and indirect path results for both types of social e-commerce

Bz P EES
1%41%’55( pE %hf?ﬁl plE
TAFMET->ETFEENGET 0.595 0. 000 0. 695 ™ 0. 000
HEFEEMEE-ETIAFENEE 0. 633 ™ 0. 000 0. 691 0. 000
FET AR EAE AR B 0.367" 0. 000 0.419" 0. 000
ETINF W FE->NZERS 0.729* 0. 000 0.767 0. 000
HEFINFMEE-TE S 0. 600 0. 000 0.540" 0. 000
HETINFFEE-Z B 0.622"" 0. 000 0. 680 0. 000
N TR — 0.526™ 0. 000 0.525™" 0. 000
LN B 0.299 ™ 0. 000 0.296 " 0. 000
EHR AR 0.280 0. 000 0.315" 0. 000
T 73— 2 R, 0. 444 ™ 0. 000 0.421™ 0. 000
B AT 0.139* 0.033 0. 050 0. 650
B BT B 0.261" 0. 000 0.282* 0.010
{HAT 4 et 0.376™ 0. 000 0. 480" 0. 000
[EAT & SR AE S B R 0. 138" 0. 000 0.201 " 0. 000
R AR R R — A B IR — AT R A 0. 036 0. 003 0.057* 0.023
FE R R — NS - S 0. 144 0. 000 0.193 ™ 0. 000
fHAT & R — I S B 0. 068 0. 000 0.077 0. 000
R R s — 28 BT — i 0. 065" 0. 000 0.103™ 0. 000
{51 B R — N TE R — T R — A R 0. 064 0. 000 0.081 " 0. 000
F 1B R —TE 28— - % R 0. 030" 0. 000 0.032 " 0. 000
{51 B R — 28 B AT — i — A 8 R 0. 029 0. 000 0. 043 0. 000
54T R R — NIRRT il B AT Sk 0.020* 0.043 0.010 0. 654
{8 R s —TE G 8T — il B — AT Bk 0. 009 0.043 0. 004 0. 655
1BAT 2 Je Bk — 28 B — W B EE— A7 R 0.009* 0. 043 0. 005 0. 655
{51 B R — N AE U — T 2 -8 I — AT B 0.017"" 0. 003 0.023* 0.028
B R —TE S8 — T B - R — AT B 0. 008 " 0. 003 0. 009 0.041
{51 B R — 28 H AU — T — A 8 R — AT SRR 0.008 ™" 0. 003 0.012* 0.025

P, FLSE AT S T AR LI 3K 58 5 , WO R 1
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4.1 MR

B A BEERE A EREA N RET
SVEE” 2 I 5 B ST PR« 3Tl [H
FIMEAT" By & R JOF B3 AR ST &3 o
2SRRI B AT B, BRI, e
EPHSRIR RN AR A B 9 &, i — B B
fEHS 2 IE AR R I — B B S AR AT R, 38 FIA A A9
ﬁ&%%ﬂﬁﬁ&%%%?ﬂuﬁ&TUﬁ%ﬁﬁ
PR BB 5 A B SO RV B A AT R B, e T
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5 AL RS HURR T 2 R B R A
A, HA RO TR TR B S K S AU, R
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Building consumer loyalty to social e-commerce platforms
A re-understanding of trust and satisfaction

ZHU Guoqi, QIAN Dong” , LI Wenwen, WANG Shusen
(College of Economics & Management, Northwest A & F University, Yangling, Shaanxi 712100, China)

Abstract: In view of the declining year-on-year growth rate of China’ s social e-commerce transactions, which plunged from 255. 8% in
2018 to 38. 6% in 2021, and the erratic online consumer behavior, manifested in easy platform switching and the consequent transfer of
consumers’ affiliated social networks, developing consumer retention and loyalty strategies has become the key issue faced by social e-
commerce platforms. In traditional e-commerce, trust and satisfaction are considered to be the key factors of consumer loyalty.
Compared with traditional e-commerce platforms that increase transactions and consumer stickiness mainly through their interactions
with individual consumers, social e-commerce platforms rely heavily on social interactions among consumers to attract and retain users
and are characterized by interactivity, collaboration, community and sociality. This inevitably leads to a change in the interpretation of
trust and satisfaction and their roles in promoting consumer loyalty in social e-commerce, which have not been effectively revealed and
answered. Therefore, re-understanding and exploring trust and satisfaction and their mechanisms of influence on consumer loyalty on
social e-commerce platforms is crucial to the development of customer retention strategies in social e-commerce and helps to enrich
research on the components of online consumer trust and satisfaction.

Hence, this paper reviews and reconceptualizes the development of consumer trust, satisfaction and the utility composition of
satisfaction according to the dual attributes of social e-commerce platforms (i. e., sociality and e-commerce). On this basis, a
research framework of “consumer trust development—satisfaction formation—consumer loyalty building” is constructed. With an online
questionnaire filled out by 774 social e-commerce consumers, this paper devises four PLS-SEMs to investigate how consumer trust and
satisfaction influence the establishment of social e-commerce consumer loyalty. Using PLS predict algorithm, the four models are
evaluated and the one with the strongest predictive capability is selected to verify the proposed research framework. In addition, this
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paper investigates the development pattern of consumer trust and the mechanisms of influence of the trust development chain and the
multidimensional utility of satisfaction formation on consumer loyalty. Furthermore, given the fact that consumer loyalty building
mechanisms vary with the type of social e-commerce, this paper takes group-buying and content-based social e-commerce platforms as
an example according to the industry share and compares their consumer loyalty building mechanisms.

The results show that consumer trust on social e-commerce platforms presents a development chain from economy-based trust to
information-based trust and then to identity-based trust. Satisfaction is a second-order construct composed of intrinsic, image and
interaction utilities. The trust development chain enhances overall satisfaction by improving the three utilities, which in turn promotes
the consumer’ s attitudinal and behavioral loyalty, of which identity-based trust is a key node. On group-buying social e-commerce
platforms, satisfaction may directly contribute to the consumer’ s behavioral loyalty, whereas in content-based social e-commerce,
behavioral loyalty is built through attitudinal loyalty. That is, attitudinal loyalty plays a more important role in building consumer
behavioral loyalty in the content-based social e-commerce context than in the group-buying social e-commerce context.

Considering the dependence of social e-commerce on verticalized online communities, this paper draws on a dynamic
developmental view of user trust in online communities to reconceptualize the consumer trust and its development chain on social e-
commerce platforms, which provides a theoretical basis for the establishment mechanism of consumer trust in social e-commerce. Given
that satisfaction is essentially a net utility, this paper focuses on the sociality and interactivity of social e-commerce platforms and
redefines consumer satisfaction and its utility composition in social e-commerce according to the concept of social media user utility. On
this basis, the concept of the second-order construct of consumer satisfaction on social e-commerce platforms is proposed and verified ,
which may serve as a structural and hierarchical measurement scheme for understanding the satisfaction formation in social e-commerce.
Moreover, the difference in the roles of satisfaction and attitudinal loyalty in influencing the effect of consumer trust on behavioral
loyalty between group-buying and content-based social e-commerce platforms are clarified, which contributes to an in-depth
understanding of target consumers and their loyalty building mechanisms on different types of social e-commerce platforms both
theoretically and empirically. Social e-commerce platforms can fully integrate the dual functions of sociality and e-commerce. Without
compromising information security, it is advisable that social e-commerce platforms play a dual role of social networking and e-
commerce by providing consumers with a diversified interactive space tailored to the needs of different groups, so that consumers can
spontaneously form positive social networks based on their common interests, which in turn enhances their identity-based trust.
Additionally, satisfaction promotion schemes should be designed, in order to gradually develop an interaction mechanism of mutual
sharing and learning and cultivate loyal consumers.
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Received Date: 2022-09-08
Funded Project: The National Social Science Foundation Major Project (23&ZD123) ; The Ministry of Education of Humanities and
Social Science Project (21YJC790093) ; The Natural Science Foundation of Shaanxi Province (2021JM-113)

# Corresponding author



